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 Introduction

We compete on price

We value relationship business

We publish weekly

We are more than news
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Contact Information
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Mailing Address

Fax

Email 

Demographics

First Call Readership
Spending:

Reading Patterns: 

Circulation: 

The Penn Community
About Penn: 

Size:

Diversity: 

Business Manager

Editor-in-Chief



Full Page 16” x 10”
Recruiting
Business
Not-Profi t
University

Ad Sizes and Rates 
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Paper Size: 

Half Page
8” x 10”

Quarter Page
8” x 5”

Business Size
2.3” x 5”

Half Page
Recruiting
Business
Not-Profi t
University

Full Page
$291.10
$224.38
$201.94
$176.01

Quarter Page
Recruiting
Business
Not-Profi t
University

Full Page
$161.55
$128.19
$116.97
$104.00

Business Size
Recruiting
Business
Not-Profi t
University

Full Page
$41.85
$32.25
$29.03
$25.30

First Call Fact
Penn students spend $3,697,106  
each month supporting local and 
national businesses. That’s over 
$29,576,848 per school year!


Full Page
$518.20
$384.76
$339.88
$288.01



Submission

Specifications
Format:

Resolution: 

Color:

Submission
Via Email:

fcpaper@wharton.upenn.edu

Via Mail:

Pickup: 

Deadline: 
5:00 PM Thursday

Payment
Via Check:

Via Credit or Debit Card: 

Terms:
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First Call Fact



First Call’s rates are over 51% 
lower than the Daily Pennsyl-
vanians, and First Call reaches 
the same student body.



Policies

Volume Discounts

Ad Design

Deadline: 
5:00 PM Monday

Cancellations and Alterations

5:00 PM
Friday

Errors 

Tearsheets

Questions


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First Call Fact



First Call is the second most 
widely circulated undergradu-
ate paper on the University of 
Pennsylvania campus.



Calendar

University Dates
Move/In Registration 
Wednesday, 

Fall Classes Begin 

Fall Break 

Homecoming 

Fall Classes End 

Final Examinations 

Spring Classes Begin 

Spring Break 

Spring Fling 
 

Spring Classes End 

Publication Dates
Fall Semester 

Spring Semester

First Call Advertising Information 2004-2005 7

First Call Fact
First Call’s weekly publication 
schedule will allow your advertise-
ment to circulate longer, giving 
your business added visibility.





Ad Size
Fall Semester

Spring Semester

Insertion Order

General Information
Client Name     

Address

City, State, Zip

Phone

Fax

Email

Contact

Ad Size
Full Page

Half Page

Quarter Page

Business Size

Ad Size
16” x 10”

8” x 10”

8” x 5”

2.3” x 5”

Quantity Price*

Total

Dates (Circle all applicable)

Deadlines
>

>

We must receive all ad materials by 5:00 PM on the Thursday before publication.

We must receive all information for ads designed by First Call by 5:00 PM on the
Monday a week before publication.

FirstCall
330 Huntsman Hall
3730 Walnut Street
Philadelphia, PA 19104

F 215.898.1200
E fcpaper@wharton.upenn.edu

Client Information
Signature

Date
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Recruiting  Business UniversityAd Type

9/20   9/27   10/04   10/11   11/1   11/8   11/15   11/29   12/6

1/24   1/31   2/14     2/21     2/28   3/21   3/28     4/4       4/11

* Please contact our Business Manager for volume discount pricing.


